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Complete and submit this form with your proposal to webinars@pmrg.org along with each of these in a separate document in word format: 

1. Your webinar description (1,000 word maximum) including educational objectives and outcomes– do not include company or presenter names in description

2. Brief session abstract (250 word maximum)

3. Brief biography of each presenter (80 word maximum)
	Presenter Names
	

	Presenters’ Email and Phone
	

	Presenters’ Company Name and Web Address
	

	Contact for Session (if other than presenters)
	

	Session Title (use concise words, preferable 10 words or less)
	

	Proposed Session Length 
(allow 10 minutes for Q&A for a maximum total length of 55 minutes)
	

	The nature of the session’s information is:
1)  Strategic - application of research insights to business results   

2)  Tactical - specific actions that support a strategic  business goal within a  defined timeframe   

3)  Technical - describes techniques and methods used during research
	

	This session is suggested for:
1) Entry level – up to 4 years of Pharma MR experience

2) Experienced – 5 to 10 years of Pharma MR experience
3) Advanced – 11+ years of Pharma MR experience
	

	Topic (you may select more than one from the list on next page)
	If Other, specify __________




	Research Methods
	Qualitative Methods
	Additional Topics, continued
	OTC/Consumer Products

	 
	Projective Techniques
	 
	Retail Pharmacy/Products

	 
	Ethnographic Techniques
	 
	New Product Research

	 
	Online Techniques/Technology
	 
	Inline Product Research

	 
	Secondary Data Sources/Analyses
	 
	In-office Products

	 
	Syndicated Studies
	 
	Alternative Product Formulations

	 
	Survey Design
	 
	Specialty Pharmacy/Products

	 
	Quantitative Methods
	 
	Hospital Products

	 
	Other
	 
	Diagnostics/Imaging

	Research Types
	Demand Forecasting
	 
	Medical Devices/Surgical Products

	 
	Lifecycle Planning
	 
	Oncology/Products

	 
	Positioning
	 
	Immunology/Products

	 
	Segmentation
	 
	Cardiovascular/Products

	 
	Pricing
	 
	Respiratory/Products

	 
	Communications/Messaging
	 
	CNS/Products

	 
	Performance/Tracking/ATUs
	 
	Biologics

	 
	ROI/Promotion Evaluation
	 
	Small Molecules

	 
	Sales Force Design/Effectiveness
	 
	Other Healthcare Products (e.g., DME)

	 
	Patient Compliance/Adherence
	 
	Request for Proposals

	 
	Other
	 
	Report Writing/Presentation Skills

	Respondent Types / Audiences
	Patient/Consumer Samples/Research
	 
	Project Management

	 
	Physician Samples/Research
	 
	Personal/Career Development

	 
	Racial/Ethnic Samples/Resaerch
	 
	Job Skills

	 
	Pharmacist Samples/Research
	 
	Networking

	 
	Other Health Professionals
	 
	Branding/Brand Equity/Management

	 
	Managed Care/Payor Research
	 
	Business/Brand Strategy

	 
	Other
	 
	Business/Brand Tactics

	Additional Topics, 
	Data Analysis
	 
	Business/Brand Promotion

	
	Conjoint/Discrete Choice
	 
	Marketing

	
	Perceptual Mapping
	 
	Micromarketing

	
	Regression Analyses
	 
	US Research/Issues

	
	Multivariate Techniques
	 
	Ex US Research/Issues

	
	Modeling Techniques
	 
	Global/International Research/Issues

	
	Patient Diaries/Chart Audits
	 
	Multicultural Research

	
	Data Mining
	 
	Adverse Events

	
	Sampling/Sample Design
	 
	Fair Value

	
	Weighting
	 
	Research ethics/Confidentiality/HIPAA

	
	
	 
	Corporate Compliance

	
	
	 
	Other Legal/Regulatory Issues

	
	
	 
	Competitive intelligence

	
	
	 
	War games

	
	
	 
	Healthcare Environment/Economics
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